MPOWER component E: essential axis in the reduction of tobacco consumption in Peru
Dear editor: Currently, at the global level, tobacco consumption is the biggest public health challenge, killing over seven million people, 80% of whom are from low-and middle-in- As part of the World No Tobacco Day, a survey was realized among 118 high school students from the north of the country, using four questions about the perception of advertising and promotion of tobacco of the Global Youth Tobacco Survey (GYTS). 4 The statistical analysis under Stata v.14.0 program found that 72.88% had received at least one activity related to the promotion of cigarettes (table I) . Also 66.9% had seen tobacco advertising posters in commercial establishments. Regarding anti-tobacco advertising, it was found that only 46.6% observed this type of information in newspapers or magazines, while 42.4% saw it on TV.
In Peru, the prevalence of tobacco consumption among youth was 9.7% in 2014, an amount that has not changed significantly to this day, and which compared to 2007 decreased by approximately 10%.
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The percentages indicate that there is a wide perception of cigarette promotion activities and a low perception of anti-tobacco activities, so it is expected that the suggestions of the Framework Convention on Tobacco Control will be put in practice. The lack of statistically significant reduction in female's COPD 
